Despite the downturn in the U.S. economy and the difficulties of the media industries, enrollments in U.S. journalism and mass communication programs increased by 0.8% in the autumn of 2008 compared with a year earlier.
That growth rate was lower than the 2.4% growth rate from 2006 to 2007 but higher than the 0.2% growth rate from 2005 to 2006.
A growth rate of 0.9% at the undergraduate level was offset slightly by the negative 0.3% growth rate at the graduate level. Enrollments declined at both the master's (-0.1%) and doctoral (-1.7%) levels.
Enrollments at the freshman and sophomore levels both declined in 2008 compared with a year earlier, as had been true in 2007 as well, suggesting that enrollment growth rates in the next few years will slow.
The percentage of students enrolled in print journalism, broadcast journalism, or journalism generally was lower in the autumn of 2008 than a year earlier, but the 2008 figure was not low by recent standards.
These are some of the key findings of the 2008 Annual Survey of Journalism & Mass Communication Enrollments, designed to measure trends in
• The number of bachelor's degrees granted was 50,559, representing an increase of 1.3% from a year earlier. Master's degrees increased by 12.9% (to 4,271) and doctoral degrees by 43.0% (to 226).
• Women made up 63.8% of the enrolled undergraduate students in 2008, 67.4% of the master's degree students, and 56.0% of the doctoral students. All these figures are generally unchanged from a year earlier.
• Students classified as members of racial or ethnic minority groups made up 30.6% of the students enrolled in undergraduate journalism and mass communications programs around the country in the autumn of 2008. For master's students, the figure was 40.3%, and for doctoral students, it was 51.7%. All these figures are the highest recorded back to 1989.
• The number of fulltime faculty teaching in U.S. journalism and mass communication programs increased to 6,804 in the autumn of 2008, from 6,550 a year earlier. The number of part-time faculty declined to 4,979 from 5,341.
• Almost four in ten of the nation's journalism and mass communications programs reported having some kind of hiring freeze in place in the 2008-2009 academic year.
• Despite the financial crises, talk of mergers of programs and outright elimination of programs has not surfaced at large numbers of universities. 
The methods used in the
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invited to be listed in the AEJMC Directory. To be included in the Guide, the college or university must offer at least ten courses in news-editorial journalism, and those courses must include core courses, such as an introduction to the mass media and press law and ethics, as well as basic skills courses, such as reporting and editing. Since 1992, the two journalism programs listed in the AEJMC Directory in Puerto Rico have been included in the population.
A combination of these two directories produced 485 listings in 2008. In October 2008, a questionnaire was mailed to the administrator of each of these programs. A second mailing of this questionnaire was sent to the nonresponding schools in December. A third mailing was sent to the nonresponding schools in January of 2009. In February, the administrators were sent a fourth mailing. In each mailing, administrators were given the chance to return a written form via the mail or download a form from a Web site and return it electronically. The 250 administrators of the programs who had not responded by the beginning of April were contacted by telephone and asked to answer as many of the questions over the telephone as possible. Five of the 485 schools reported that their program was no longer active.
The questionnaire asked the administrators to provide information on total enrollments in autumn of 2008, enrollment by year in school, enrollment by sequence of study, enrollment by gender, and enrollment by racial or ethnic group. In addition, administrators were asked to indicate the number and type of degrees granted in the 2007-2008 academic year, degrees granted by sequence of study, degrees granted by gender, and degrees granted by racial group. The questionnaire also asked about faculty size, faculty characteristics, and faculty hiring.
Data were obtained for all of the 480 active programs in the population. This is the largest number of journalism and mass communication programs since 1987, the first year of the Annual Survey of Journalism & Mass Communication Enrollments in which the population was defined via the Newspaper Fund listing and AEJMC Directory. Of the 480 returns, 339 were for programs listed in both directories, 93 were only in the AEJMC listing, and 48 were only in the Dow Jones Guide.
As in the past, there was great variability in the detail and precision of the information administrators provided. Some administrators answered every question, while others answered only a few. Data on degrees offered and on enrollments at the bachelor's, master's and doctoral level were obtained from all of the 480 programs. Of all these programs, 477 offered bachelor's degree programs, 204 offered master's degree programs, and 49 offered doctoral programs. Data on degrees granted at the undergraduate level were obtained for 395 of the 477 undergraduate programs, or 82.8%. For master's programs, the number was 169 of 204, or 82.8%. Forty-two of the 49 doctoral programs, or 85.7%, reported number of degrees granted.
Data from the program administrators were entered into a data file. Any inconsistencies in the original documents that were noted were corrected, sometimes by eliminating obviously erroneous information. Reports by program administrators that were not clearly in error were taken as accurate.
The AEJMC Directory lists membership of the Association of Schools of Journalism and Mass Communication (ASJMC) and accreditation by the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC). This information was included in the data file. The most complete data were available for the 113 accredited programs. 3 In general, less complete data were available for the 83 schools that were members of ASJMC but not accredited by ACEJMC. The 284 schools without accreditation or ASJMC membership had the least complete data. In general, these latter schools are smaller than the accredited or ASJMC-affiliated schools.
These two characteristics-accreditation and ASJMC membershipserve as ways of differentiating the 480 journalism and mass communication programs in the population. As was the case in recent years, these two characteristics were used in 2008 to make projections based on the data reported. Data from the reporting accredited schools were used to estimate characteristics of the accredited schools for which there was any missing information. Similarly, statistical means from the nonaccredited ASJMC schools were used to estimate missing data for similar schools, and data from the nonaccredited schools not affiliated with ASJMC were used to estimate missing data for those programs. The overall estimates, then, were based on complete information and best approximations about data not reported. 4 In the autumn of 2008, U.S. journalism and mass communication programs enrolled 216,369 students, 201,477 of them seeking undergraduate degrees and 14,892 of them seeking graduate degrees. The total enrollment figure was up 0.8% from the year earlier, and the undergraduate figure represented an increase of 0.9%. Graduate enrollments declined 0.3% overall, with 0.1% at the master's level and 1.7% at the doctoral level.
Undergraduate students made up 93.1% of the students enrolled in the nation's journalism and mass communication programs in the autumn of 2008, and that percentage has been stable across time. In 1988, 93.8% of the enrolled students were seeking an undergraduate degree. So the pattern in undergraduate enrollments across time is most informative.
The 0.9% growth rate from 2007 to 2008 compares with a growth rate of 1.9% a year earlier and 0.3% the year before that. The last period of substantial growth was from 1999 to 2003, after which enrollments have grown only slightly year-to-year (Figure 1 ). Undergraduate enrollments had grown from 1995 to 1999 at a more moderate rate. The number of students enrolled in journalism and mass communication undergraduate programs in the country actually had declined from 1989 to 1995. Every year since 1995, undergraduate enrollments have grown, and the number of students enrolled in those programs in the autumn of 2008 was the largest it has ever been.
Those patterns of growth and decline shown in Figure 1 can best be understood in the context of national trends in enrollments across all majors (Figure 2) . From 1992 to 1996, the total number of students enrolled in undergraduate programs at all degree-granting postsecondary institutions actually declined before growth returned in 1997 (National Center for Education Statistics, 2009). 5 Rapid growth took place from 1999 to 2003, followed by more moderate growth. Clearly the pattern of enrollments in undergraduate journalism and mass communication largely reflects enrollment patterns across all fields.
At the graduate level, in the field of journalism and mass communication, enrollments moved in the opposite direction from undergraduate enrollments until 2001, when enrollment increased at both the undergraduate and graduate levels (Figure 1) . Across all fields, enrollment flattened when they were declining in journalism and mass communication, and then they grew since 2001, consistent with the data for journalism and mass communication (Figure 2) .
The key predictor of these enrollment trends is the economy. The weak economy of the early 1990s kept students out of undergraduate programs. In such an economy, it is better to enter the labor market rather than defer entry for further study. But if one loses a job, it is a good time to go back to school to improve the chances of getting back into the market through increased training and certification. This would suggest that undergraduate enrollments will weaken in the current fiscal crisis, as students and parents question the value of investing in college. At the graduate level, enrollment should increase.
The National Center for Education Statistics' predictions-made before the depth of the current economic crisis had been found-suggest a moderation of enrollment growth both at the undergraduate and graduate level. 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 Bachelor's Master's Doctorate Bachelor's 137,971145,781138,932141,811133,122128,367128,798129,276137,858141,006149,188150,257168,254171,941182,218190,934193,705195,376196,042199,711201,477 Master words, has held its own across the last twenty years.
In comparison, telecommunications (minus broadcast journalism) has dropped from 10.1% in 1989 to 4.9% in 2008, and advertising has dropped from 15.3% in 1989 to 9.1% in 2008. Public relations was the speciality of 13.2% of the majors in 1989, and it was the speciality of 14.7% in 2008. The percentage of students in majors other than these two has gone up from 23.3% in 1989 to 42.1% in 2008, as the number and types of majors has increased, including such specialities as strategic communication, media and communication management, and speech. None of those other majors, however, has reached the level of even telecommunications, with 4.9% in 2008. In that year, 9.3% of the undergraduate students were labeled as undecided, meaning that the sum of all majors other than journalism, telecommunications, advertising, and public relations was 27.6%, or less than the 29.3% for the sum of the three journalism majors.
The number of journalism and mass communication programs included in the two lists used to create the sample for the enrollment survey represented an increase of six compared with a year earlier. 
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tions Technologies" (10). 7 Subcodes of the Communication (09) code include "Communication Studies/Speech Communication and Rhetoric," "Mass Communication/Media Studies," "Communication and Media Studies," "Journalism," "Broadcast Journalism," "Photojournalism," "Journalism, Other," "Radio and Television," "Public Relations/Image Management," "Advertising," "Public Relations, Advertising and Applied Communication," and "Publishing." Subcategories of the "Communication Technologies" code include "Radio and Television Broadcast Technology," "Graphic Communication, " and "Printing Management." 8 In addition to these two codes and their subcategories, the CIP classification includes "Speech and Rhetorical Students who were classified as members of racial and ethnic minorities made up 30.6% of those enrolled at the undergraduate level in journalism and mass communication programs in the autumn of 2008. That is the highest percentage ever recorded going back to 1989. Students classified as minorities made up 40.3% of the master's students enrolled and 51.7% of the doctoral students. Again, these figures have never been higher going back to when these data were first gathered in a comparable way in 1989. In each case, foreign students are classified as "minority," but they made up only 1.1% of the undergraduate students, 10.0% of the master's students, and 25.6% of the doctoral students. In the case of undergraduate and master's students, these percentages for nondomestic students were actually lower than in recent years. At the doctoral level, they were up slightly from a year ago but at 165  181  222  211  178  206  158  226  IPEDS I  371  383  399  435  468  464  480  496  IPEDS II  483  501  512  532  552  573  572 590 That is not a record, but it is close to one.
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The number of faculty teaching full time at the 480 journalism and mass communication programs in the autumn of 2008 was 6,804, up from 6,550 in the autumn of 2007. In gross terms, the average size of a full-time faculty at a journalism program was 14.2, up from 13.8 a year earlier and from 10.5 back in 1989. That average figure has increased slowly but consistently across that eighteen-year period.
The number of part-time faculty in the autumn of 2008 was 4,979, which The 2008 enrollment survey repeated a question from the 2007 survey designed to determine the importance of different criteria in promotion and tenure decisions at the university where the program is located. Administrators in both years were asked to assign a value of 1 to a criterion that was not very important and a value of 10 to criteria that were very important. Scores between these two anchors were to reflect the degree of importance of the criteria. Two criteria not included in the 2007 survey were added for 2008: refereed and nonrefereed creative products. Table 1 shows the mean scores for these items in both years. The consistency year-to-year for the repeated items is striking. Publication in refereed journals tops the list of important criteria each year, but it was closely followed by student evaluation of teaching. Refereed creative productsleft off the list in 2007-clearly is important as well, ranking up with peer evaluation of teaching and publication of books as important criteria.
The data in Table 1 are unweighted. Analyses of the 2007 data had shown that responses did vary by accreditation status and ASJMC membership but, in general, the consistency of response was more striking than the differences. 10 What is clear from these analyses across both years is that journalism and mass communication does include a balance between an emphasis on research and on teaching, and that products other than traditional publication in journals are important as well.
Half (50.2%) of the 255 journalism administrators who responded to a question on operating budgets in the 2008 survey said their budgets for the 2008-2009 academic year had not changed from a year earlier, while just more than a quarter (26.7%) said the budgets had increased and just under a quarter (23.1%) said their operating budget had been cut. The average change in budget for the reporting schools was -.23%. The same question, asked in 2003, produced nearly the same results, with 49.9% saying budgets had been unchanged from a year earlier, 24.5% saying their budget had increased, and 25.6% saying the budget had decreased. The average change that year had been plus 0.5%.
Six in ten (62.4%) of the 295 administrators who answered a question on hiring said that there was no freeze for hiring at their program, while 4.1% said there was a freeze only for staff, 4.4% said there was a freeze only for faculty hiring, 3.7% said there was a freeze on staff and faculty hiring, and 25.4% said there was a freeze on hiring of any and all sorts.
So far, administrators reported relatively little discussion on their campuses about merger of their programs with others on campus or program elimination. In 2008, 287 administrators answered these two questions, and 27 (9.4%) reported having heard serious discussion about the merger of their program with others on campus,
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Operating Budgets, Hiring Freezes, Staffing and 3 (1.0%) said there was serious discussion about eliminating their program. The figure on mergers was 5.4% for the accredited programs, 12.2% for the nonaccredited programs affiliated with ASJMC, and 11.0% for the programs that are neither accredited nor members of ASJMC. Back in 1996, when this question also was asked, higher percentages in each of these three groups reported knowing of these discussions. In 2008, none of the accredited programs reported any discussion of program elimination, while in 1996 5.3% of the accredited programs reported such a discussion.
The 2008 survey contained a new question about staffing of journalism and mass communication programs. Each administrator was asked to indicate how many full-time and part-time staff the unit had in each of five specific areas and also in a catch-all "Other" category. The data from the 263 administrators who responded are summarized in Figure 6 .
For 12.5% of the administrators, it was easy to designate staff by responsibility. They have no staff at all. In fact, only 49.0% of the respondents indicated they have full-time staff, while 70.7% report having at least one parttime staff member. Only 39.5% of the administrators reported having a fulltime advisor, 41.8% reported having a full-time person handling broadcast equipment, and only 35.4% reported having a full-time person handling computer equipment. Of the administrators, 14.8% reported having a full- time placement staff member, and 16.3% reported having a full-time development person. Staffing is one area where accreditation clearly makes a difference. The average number of full-time staff members for accredited programs was 7.9, compared with 2.7 for nonaccredited ASJMC programs and 2.1 for programs that are neither accredited nor members of ASJMC. The number of parttime staff similarly varied. For accredited programs, this figure was 2.8, while it was 1.3 for ASJMC programs that were not accredited and that same figure for programs neither accredited nor associated with ASJMC.
Journalism and mass communication programs in the United States have survived the front-end of the double blows of the collapse of the national economy and the dissolution of the business model for the media industries without much visible damage. Enrollments have continued to grow, if only slightly. While there is some evidence that interest in the print journalism programs has dropped slightly, interest in journalism generally, which is at the historical core of the field, remains strong. The majority of programs in 2008 reported either stable or growing operating budgets. Most were able to hire faculty and staff. In fact, journalism faculty sizes continued to grow. There has been little talk so far of merging programs on campus and almost none of program elimination.
Clearly, however, there are signs that things might well get worse. Enrollments seem likely to flatten. Student interests probably will change as they come to better understand the difficulties of the job market and the permanence of changes taking place in it. Publicly supported institutions likely will see state support weaken. Parents and students are likely to question the value of their investments in tuition. Private giving during the economic collapse certainly will be down. In such an environment, it is likely that there will be more calls for program efficiency, elimination of duplication in programming, and a winnowing out of what are considered to be unnecessary programs. The economic downturn of the early 1990s brought about those initiatives, if only several years after the crisis itself had shown itself.
Journalism and mass communication education has adapted over the years, and, in many places, it is less about journalism and more about mass communication today than it has been in the past. This probably has been key to survival of the field. The field has needed public relations and advertising and other curricula linked to various communication occupations to survive and grow. A curriculum tied solely to the journalistic occupation would be one unlikely to be able to weather the current and coming storms.
While there is considerable evidence that the occupation of journalism is under challenge, and there may never be a time again when as many people as in the past are profitably paid to work in that occupation, it seems unlikely that society will have fewer people in communication occupations more broadly defined in the future. The trick is to adapt curricula for those future communication jobs, whatever they may be.
Only time will tell if the field is up to that challenge. 
